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@ The rise of marketplaces

- Amazon
- Disruptive new entrants

- Playing defence
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@ Key takeaways

- The importance of trust
- Speed to market/agile approach

- B2C experiences
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@ Product data In a digital world

- Mo skus, mo problems
- M+A drives product data challenges

- Manufacturers don't see the importance
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https://www.te.com

TE CONNECTIVITY (TE) | Need Help? +1 800 522 6752 or %a Live Chat

Industries &
Q

Products . Resources
Solutions

Search by part # or keyword

Connectors > Automotive Connectors > Automotive Housings > HDSCS HOUSINGS

3-1564526-1 VA

HDSCS, Housing for Male Terminals, Wire-to-Wire, 18 Position, 4mm [.157in] Centerline, Sealable, Green, Signal

AMP | HDSCS

TE Internal #: 3-1564526-1
TE Internal Description: 18POS,TAB 1.6X0.6,TAB HSG,ASSY
All HDSCS HOUSINGS (186)
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Connector & Housing Type : Housing for Male Terminals
Mating Tab Width: 1.6 mm[.063in ]

Connector System : Wire-to-Wire

Number of Positions: 18

Centerline (Pitch): 4 mm [.157 in]

i2 Add to List v | ) Get Free Samples |Similar Products |

& Digital Datasheet

Compatible Parts & Tooling

Features

Documents Product Compliance
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SUPPORT CALL US
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$3.55

The online pricing may vary from your contracted price.

Unit Price (USD):
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Key takeaways

- No hill I1s too high
- Product data i1sn't just a marketing Initiative
- Centralized product data governance

- New product introduction (NPI)
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@ Getting traction for
digital transtormation

- Executive buy-in for digital transformation

- (Getting traction Is tough, maintaining it 1s tougher
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@ Key takeaways

- Products not projects
- Take Inspiration from what's working

- Organizing for digital — agile
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(O Driving ROI with ABM

- Strong Interest iIn ABM adoption
- Pilot Initiatives are commonplace

- "Hard to know where to start”
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Key takeaways

- Do not underinvest In pilot content!
- Focus, focus, focus
- GIve It time

- Synchronization Is key — both with sales and with
traditional activities
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Fostering B2C level brand
connection as a B2B manufacturer

- B2B = technical, tell 1t like 1t Is, hard-nosed
- "Bellef” In brand isn't universal

- Often not a strong part of manufacturer DNA
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Key takeaways

- Address a higher order challenge
- Partner for scale

- Driving B2C-level brand connection doesn't have to
mean B2C strategies
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Check out the 5 episodes featured today:

bit.ly/manu_marketing
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